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Abstract

This study aims to 1) examine the administrative potential of Hmong Batik Community Enterprise Group at Ban Khun Huay
Mae Pao Village, Mae Pao Sub-district, Payamengrai District, Chiang Rai Province, and 2) strengthen the group’s potential.
The research methodology includes interview, participation, and small-group meeting in order to analyze the potential and to
encourage the digital technology potential to create product-selling channel. The results of the study reveal that the community
enterprise’s potential is dressmaking; the quality of the product is ranked 4-star OTOP level; the enterprise is supported by both
government and private sections. However, the disadvantages of the group include the inconstant production because of the customers’
demands, less public relations, and discontinuous product presentation. Personnel Facebook accounts are used to sell products which
results in product reliability. The product-selling skills through digital technology encouragement are classified into 2 parts:
photoshooting and product presentation skills, and technology application to produce marketing channels.

The results of the evaluation show that the participants of the training gain benefit and knowledge based on their demand in the

‘very good’ level, for 50 percentage and ‘good’ level, for 50 percentage. The overall satisfaction on the training in the ‘good’ level
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is 60 percent, while ‘very good’ level is 40 percent. The Group creates Facebook Fan Page name in Thai “panA e UnILAZEN
t#i&” or embroidered fabric and batik in English. The buying processes are to ask and answer about the product, and buy through
the middlemen. The research proposal for the community enterprise group is to create activities so that the Page has movements, to
have continuous public relations, and to encourage the development of an economic website, in order to improve the marketing and

public relations.

Keywords: Hmong Batik, Online Market, Community Enterprise Group, Hmong, Digital Technology,
Ban Khun Huay Mae Pao, Hill Tribe Products
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