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Abstract

Gen Y have been brought up and living in thriving economic and advanced technology eras whom resulting in not only having
ability to earn pretty high incomes but also having high expenditures comparing to their incomes. Simultaneously, Gen Y have
“a pay first save later” spending behavior despite the expectation of being the drive force for the development of the country and
the foster of the elderly in the future. Thus; the encouragement of cultivating savings habits to Gen Y will help them build the
immunity of self-reliance, not become the burden of the society at last. This research aimed to study the factors affecting savings
of Gen Y in Bangkok by using quantitative research and survey research method with a questionnaire including 400 samples were
selected using random by simple random sampling. The descriptive statistics were percentage, average and standard deviation.
The inferential statistics used was multiple regression analysis. The results showed that:

1. Gen Y have saving money 4,378.03 baht per month with the major purpose of saving for spending in an emergency
situation. It was shown that the samples kept their savings by depositing their money in saving accounts with financial institutions.
Regarding the types of savings, it was found that they saved in forms of cash savings.

2. The factor of attitude toward saving affecting savings of Gen Y were found to be, overall, at a high level.

3. The factor of parental socialization affecting savings of Gen Y were found to be, overall, at the highest level.

4. The factor of peer influence affecting savings of Gen Y were found to be, overall, at a moderate level.
5

The factor of product innovation affecting savings of Gen Y were found to be, overall, at a high level.
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6. The factor of the marketing mix affecting savings of Gen Y were found to be, overall, at a high level.
7. The analysis of the factors affecting savings of Gen Y in Bangkok revealed that attitude toward saving, peer influence,

product and physical evidence and presentation at the statistically significant at 0.05 level.
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