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Abstract

This research aimed to study: 1) the factors of the marketing mix affecting consumers’ decision to buy battery electric vehicles
in Bangkok and Metropolitan Area; 2) the factors of technology acceptance affecting the consumers’ decision to buy battery electric
vehicles in Bangkok and Metropolitan Area; 3) the consumers’ decision to buy battery electric vehicles in Bangkok and Metropolitan
Area; and 4) analyze the factors affecting the consumers’ decision to buy battery electric vehicles in Bangkok and Metropolitan Area.
Samples included people who lived in Bangkok and Metropolitan Area. They were selected by sample random sampling. The
descriptive statistics were percentage, average and standard deviation. The inferential statistics used was multiple regression analysis.

The results showed that: 1) the factors of the marketing mix affecting the consumers’ decision to buy battery electric vehicles in
Bangkok and Metropolitan Area were found overall at a high level that product (after-sales service) was the first persuasive factor
to buy battery electric vehicles; 2) the factors of technology acceptance affecting the consumers’ decision to buy battery electric
vehicles in Bangkok and Metropolitan Area were found overall at a high level; 3) the consumers’ decision to buy battery electric
vehicles in Bangkok and Metropolitan Area were found overall at a high level; 4) the analysis of the factors the affecting consumers’
decision to buy battery electric vehicles in Bangkok and Metropolitan Area revealed that product, technology acceptance in intention
to use, attitude toward using and actual use all influenced the consumers’ decision to buy battery electric vehicles in Bangkok and

Metropolitan Area were at the statistically significant at 0.05 level.

Keywords: Marketing Mix, Technology Acceptance, Decision to Buy, Battery Electric Vehicle, Bangkok and Metropolitan Area
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