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Abstract

Communicating to foreign tourists about cultural products can be done by means of advertising through the use of written English.
The objectives of this study were to study the local stallholders at the Sunday Walking- Street Market, Chiang Mai regarding the use
of written English to advertise cultural products and opinions towards language written in English. Survey questionnaires, interviews
and participant observation were conducted to collect the data. The results revealed that local stallholders showed a high level of
agreement in using English to advertise their products. The needs to use English to name the products, materials, and prices, including
the uniqueness and the benefits of the products, were evident. Regarding the opinions towards language written in English, it was
found that the local stallholders strongly agreed that concise and informative content were necessary to be written in the text of their
signs. Difficulties in communication in English were also observed. An attempt to use words or phrases in chunks and gestures were
insufficient in explaining products or continuing the conversation. Consequently, the difficulties in communication between the local
stallholders and foreign tourist hinders selling opportunities. Thus, the development of English body text to advertise cultural products

and the study of its effectiveness are highly suggested.
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