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Abstract
The purpose of this research was to: 1) study Thailand’s competitiveness performance ranking from 2012-2017; 2) examine
the country’s problematic factors for doing business from 2012-2016; 3) investigate its old core industrial problems and
opportunities in expanding markets; and 4) explore guidelines in enhancing national competitiveness and collaboration among

ASEAN countries. The study was based on Documentary Research and Qualitative Research by conducting In-depth interview and
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Focus Group from qualified person as key informants among four groups: policy-making group, implementing group, stakeholder
& academics group and entrepreneur & private sector group, including two potential industries with 20 persons.

In the Global Competitiveness Report of the World Economic Forum, Thailand’s competitiveness over the past five years was
improved from the 38" in 2012-2013, and ranked 34" in 2016-2017. The GDP trend per capita of Thailand has been steadily
rising during the past five years (2012-2017), and the peak reached $ 5,742.30 in 2016-2017. However, it is still out of the
group of countries that rely on performance are Efficiency-Driven Economies, well-known “Middle Income Trap.” The most
problematic factors on doing business of Thailand from over the past five years 2012-2016 from World Economic Forum (GCI
2012-2016) are: 1) Government Instability; 2) Inefficiency Government Bureaucracy; 3) Corruption; 4) Policy Instability; 5)
Insufficient Capacity to Innovation; and 6) Inadequately Educated Workforce. The overall of second-core industrial groups in
Thailand have opportunities to develop value and expansion markets by taking benefits in ASEAN markets form trade agreement,
technology and competition. Thus, an alternative strategy in developing Thai industries to achieve economic competitiveness, get
opportunities to develop value added and expanding markets is in the second-core industries: 1) Clothing and textile industry and
2) Gem and jewelry industry. As a result of the study of both micro and macroeconomic strategies, Thailand should adopt an

Aggressive Strategy because Thailand has potentials for production and location as the geographical hub in ASEAN.
Keywords: Competitiveness, Problematic Factors on Doing Business, Old Core Industry, Potential Industry, ASEAN Countries
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ACCESS TO FINANCING  [osssss 4., 7

TAX REGULATIONS |um— 4. 3 |
POORWORKETHICINNATIONALLABORFORCE s 4. ‘
TAX RATES —
FOREIGN CURRENCY REGULATIONS s O 3
INFLATION foss— 2.1
POORPUBLICHEALTH | 1 7
RESTRICTIVELABORREGULATIONS fuw 0.0
CRIMEAND THEFT |fm 0.4

suii 3 Tadedhagidadamlumsdniugsiavaslssndlne 2016
#1301 The Global Competitiveness Report 2012-2017
(World Economic Forum, 2013; 2014; 2015; 2016; 2017) Adapt by researcher
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tadedraiinedaymlumseduiiugsfavesdszimelng WEF 2012-2016

—m: 18.6

1. anubiadasnnwuasigna 21

16.7 181

— 14.7
Sediiial e
19"
"ﬂej" 20.2
3. AAIUTU 1

—13.5 15.8

T N 110
12

5. enuaINIamuNIanIsulaina

6. ULI9IUVIANIAN

__5,3_I s
e —— e o
— %5
ﬂ 8.5

M 2012 [J 2013 [0 2014 M 2015 W 2016

ﬂaﬁ'ﬂﬁﬁaﬂmvn1ﬁm‘"ﬂujﬁqmém{umsﬁwLﬁuﬁqsﬁ-ﬁ) 2012 2013 2014 2015 2016
1. enuliddasmwunssguna 18.6 16.5 21.0 18.1 16.7
2. szuunamsldiiused@nsaw 14.7 13.4 12.7 12.3 11.9
3. AasUdy 16.7 20.2 21.4 12.5 11.3
4. anwldwivauwasulang 15.8 13.5 11.8 12.0 9.9
5. anumInsamuuinnssylifne 5.9 7.5 6.3 7.6 9.9
6. LLS\N”IWZI']ﬂﬂ'ﬁﬁﬂE'I 6.5 6.1 6.2 7.0 8.5

gﬂﬁ 4 Tadgsdhaginedymlumsiiiiugsiavasdszmnalng WEF (GCI 2012-2016)
‘ﬁN'l: The Global Competitiveness Report 2012-2016 (World Economic Forum, 2013; 2014; 2015; 2016; 2017)
World Economic Forum, Executive Opinion Survey 2016

Note: From the list of factors, respondents to the World Economic Forum's Executive Opinion Survey.

]
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3. ﬁﬂmﬂiymu,a::qﬂa'ssmaaﬂ‘szmﬂlnﬂuqmmwmmﬂzjuqmawnsmwa‘"mﬁmwmmwmsmw wag
mja«ﬁTQmaw”mmLﬁm‘gamuawmﬂmmm

MIIAZH “SWOT” MNMINUMULBNENST wazmMsaumseitanzdn lunguaaavnssy 2 gaavnssy

fa 1) qmmwnssuéawauaxtﬂ%‘aqqm:\néuﬂumjuqmmwﬂﬁwé’mﬁuﬁé’mﬁmsm uar 2) AAMNNIIND NN

waztAIalszau L"ﬂumjuﬁiamaﬁwmLﬁugaﬁhuazwmﬂmam
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M5 2 SWOT Analysis §ATMNTINTNDUIIATANNYY
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fimaidamadiaiinnaunslundulszinaandeu wazlu
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aUa33m (Threats)
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wWasuuanalnniswaalmi aeuSanssuaadud
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gmuﬁa (Strengths)
naspurasdudUssindmenasing lasunmseaniu
wnaspunninlanndugaumuiumsudeiiiuiosiu
funndan
msieifiuiamsuszsandmazaslnediiiumsnenun
naliiiannus vinwe wazanudnnglunsihauses
Hiaussou Juasgiu denudnlaluiausssy eu
nsvuaunldy wazenansandaduminsmuanudanms
yostjo
Ingfivialdgumulugasmnssutsziandmansuicas
ﬁy'qqmmwﬂﬁuﬁufw nanaih waztaneh
gaamnsandmafiugaamnsanilindanului
Aauinags FamasgannsolimssiusyuEaawdsnuld

DENLNEIWD

agma'au (Weakness)
Maupauusuiiialunszuiumsunde Jagludens
doussnunnUszmaivauthy
amdaussnulumsadaiignuSumanleneszuna g
nilssmeitautiu sunearlFhadundsnuly
nsTIUMSHAATIgINN
ﬁunumim?\mﬁqq duilaainan aauduwnzdlveg
aufumspudemesoaud
qmmwnssuﬂmﬂwéwaﬁdaﬂmﬂﬁ'ﬁlﬂﬁmﬂﬁuﬁ1 (OBM)
Huasiaias daanfumaudamuds (OEM) whifu
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HusznaumsaasvnssudmadilvgdaliinsuSue

a
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ATBUAHNEGNFINznae NN T luMSusTuLi
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fian: ayUnnmsdumuaiianzdn (In-depth Interview) #a3nsQan@litoyadaa (Key Informants)
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#ian: agyanmsdumueliazdn (In-depth Interview) 2a9pnNnaaildayadaty (Key Informants)

NIMIIANZA 0uie gasau Tamd waznzanmy (SWOT Analysis) Mnaguddumualianzan
(In-depth Interview) LLazmsau‘wmmju (Focus Group) ﬂﬂﬂ@lﬂiﬂﬂm}@ﬁiﬁ%’ay‘aﬁﬂﬁiy (Key Informants)
m 20 au warldhmsieneidela’d (SWOT Matrix) s’z‘;wzlﬁmmﬁannaqﬂﬁ’ (Strategic Alternatives) #ang
maden nniufideldduansiuazimualunagnsmadan 4 Uszms 1dud 1) SO Strategy Wunagns
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l#FussTaminngaudemeldlamaiiiag 2) WO Strategy matasugasausnifiugaudemeldlomaiiiag 3)
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