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Abstact

The purposes of this research were to identity the status and appropriate potential of marketing
communication analytical, and to build integrated marketing communication strategy for ecotourism promoting and
Thai wisdom way of life in Uttaradit province. This research was qualitative research, which is in action research by
using participation action research. There were 20 key informants.

The study revealed that strength of ecotourism and Thai wisdom way of life in Uttaradit were cultural,
historical, three ways political, and city of fruits. Weaknesses were the communication of tourist site, not enough
prominent on culture, not the end of tourist, lack of brand image, not well-known place, lack of management, and
difficult to memorize the name of Uttaradit. Opportunity were the readiness of local organization authority to promote
and develop the ecotourism, the trend of way of life base ecotourism, the integration of entrepreneur to be tourism
association, there is tourism network, and there is the change of tourist behavior. Threats were geographical condition,
there were a border check point but it was not popular for tourist, a few tourists know Uttaradit province, and there is
no support from government sector.

Nowadays Marketing communication tools, that used to promote ecotourism and Thai wisdom in Uttaradit
province, were banner, brochure, power point presentation, advertisement, and Website. Marketing communication
strategy for ecotourism promoting and Thai wisdom way of life in Uttaradit province were Uttaradit tourism map,
Praya Pichai monument sticker, Uttaradit places of interest map sticker, tourism calendar, social network, SMS,
outdoor poster, Uttaradit tourism places of interest handbook and point collection stamps. Integrated marketing
communication strategy for ecotourism promoting and participated Thai wisdom way of life in Uttaradit were named
to BE-NICE Strategy, which comprises B = Brand, E = Ecotourism, N = Network, I = Identity, IMC, C =
Consistency, and E = Emotion.

Keywords: Integrate Marketing Communications, Ecotourism And Thai Wisdom
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