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Abstract

This research aims to investigate patterns of competitive market strategies among the fresh longan exporter in AEC market. It
also explores the relationship between competitive market strategies and export performance. This research used the mixed method
and employed the sequential research design, while incorporating the exploratory survey technique. First stage used qualitative
research and follow quantitative research and using questionnaire to collect data from 150 longan exporters. Qualitative data was
analyzed using content analysis and quantitative data was analyzed by SEM using confirmatory factor analysis ( CFA). Finding
from the qualitative research reveal that the exporters have employed four competitive market strategies, which include market
differentiation strategies, group-specific distinctions strategies, strategies that focus on innovation differentiations and lastly, product-
based strategies. Findings from the quantitative research show that overall competitive market strategies have not correlate positively
with export performance but sub strategies have only the market differentiation strategies correlate positively with gross-profit and

net-profit ratios as well as changes in export volume.
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