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Abstract

This research aims to identify factors determining consumer preferences and willingness to pay of attributes in Cable televisions’
package in Bangkok and Suburban Districts, Thailand. The Choice Experiment Method was employed in finding factors affecting and
willingness to pay in each alternative that consist of the difference in level of attribute and price of Cable televisions’ package. The
primary data for the study were gathered by face-to-face interview from 507 samples in Bangkok and Suburban Districts.

The analyzed indirect utility function of consumers when selected the package that has different level in each attribute. Conditional
logit models comprising package attributes were estimated for all samples and various sub-samples regarding individuals’ socio-
demographic characteristics such as gender, monthly income, status, and adopting experience in cable television. The results found
additional service (offering setup setting, offering hi-speed internet, offering fixed-line telephone) is the most importance characteristic
that affecting the package purchasing decision, follow by video quality, football content, movies and series content, and general content
(i.e. entertainment, documentary, news) respectively.

The models were then used to compute the marginal willingness to pay for each attribute levels. The result showed that the
consumers willing to pay more if the attribute is football content, offering hi-speed internet, video quality (high definition), series,

movies, and entertainment respectively.
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