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Abstract

The purposes of this research were to explore the consumers buying behaviour of organic food, the research is analyse demographic
factors, organic foodbuying behaviour and Marketing Mix factors. The sample groups for this research were 400 consumers. The
sampling method was convenience sampling to collect the data with questionnaires, Sample group in this study was 400 consumers in
Bangkok. The results found that respondent shave ever eat organic food (74.5 percent) and have never eat organic food (25.5
percent), the reason have never eat is don’t like vegetables (34.3 percent) and high price (42.2 percent).The majority of consumers
buy the organic food 1-2 days/week (48.7 percent) with spending 51-100 Baht/Meal (34.6 percent) at during 5.00 pm.-7.00
pm. (60.4 percent). The characteristics of organic foods are safety (66.1 percent) and fresh (74.5 percent). The most the favorite
menu is salad (91.9 percent).The popular place to buy the organic food is supermarket (95.6 percent). The consumers conduct online
research from restaurant review website.

The results found that the differences on income affected price. Sex influenced promotion. The differences on occupation affected
distribution channels at significant level 0.05. The research results are able to apply in related business for marketing planning in the

future.
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